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Drama. Adapted by Gregory A. Falls. Based on the book by Jean 
Merrill. Cast: 5m., 3w., with doubling, or up to 46 (13m., 11w., 22 
either gender). A war begins with a Daffodil Massacre and ends with 
a Cantaloupe Day! Here is an action-packed allegory set in the 21st 
century. In 2011, a television documentary program recaps the 1991 
Pushcart War in New York City. The war began when Mack, driving a 
mammoth moving truck, ran over the pushcart belonging to Morris 
the florist. Morris was pitched headfirst into a pickle barrel and daf-
fodils were scattered everywhere. This calamity was part of a grand 
conspiracy by the three largest trucking firms in the city to remove 
all pushcarts, automobiles and taxis from the streets of New York. 
The pushcart peddlers fought back with a secret weapon, and the 
battle with the trucks raged on and on. Finally, the peddlers staged 
a peace march, but even this did not stop the trucks and the mayor 
charged the pushcarts with disturbing traffic. The people of New 
York, however, came to the peddlers’ defense in a startling conclu-
sion. Production notes are available in the script containing drawings 
of props, as well as details on scenery. One-wheeled truck and pushcart 
props. Fanciful sound effects and tumbling. Costumes: a combination 
of vaudeville and cartoon, with half-masks and exaggerated contem-
porary costumes. Approximate running time: 65 minutes. Code: PG3.
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*** NOTICE ***
The amateur and stock acting rights to this work are controlled exclusively by 
THE DRAMATIC PUBLISHING COMPANY, INC., without whose permission 
in writing no performance of it may be given. Royalty must be paid every time 
a play is performed whether or not it is presented for profit and whether or not 
admission is charged. A play is performed any time it is acted before an audience. 
Current royalty rates, applications and restrictions may be found at our website: 
www.dramaticpublishing.com, or we may be contacted by mail at: THE DRA-
MATIC PUBLISHING COMPANY, INC., 311 Washington St., Woodstock, IL 
60098.

COPYRIGHT LAW GIVES THE AUTHOR OR THE AUTHOR’S AGENT THE 
EXCLUSIVE RIGHT TO MAKE COPIES. This law provides authors with a fair 
return for their creative efforts. Authors earn their living from the royalties they 
receive from book sales and from the performance of their work. Conscientious 
observance of copyright law is not only ethical, it encourages authors to continue 
their creative work. This work is fully protected by copyright. No alterations, de-
letions or substitutions may be made in the work without the prior written consent 
of the publisher. No part of this work may be reproduced or transmitted in any 
form or by any means, electronic or mechanical, including photocopy, recording, 
videotape, film, or any information storage and retrieval system, without permis-
sion in writing from the publisher. It may not be performed either by professionals 
or amateurs without payment of royalty. All rights, including, but not limited to, 
the professional, motion picture, radio, television, videotape, foreign language, 
tabloid, recitation, lecturing, publication and reading, are reserved.

For performance of any songs, music and recordings mentioned in this play which are in 
copyright, the permission of the copyright owners must be obtained or other songs and 
recordings in the public domain substituted.
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IMPORTANT BILLING AND CREDIT REQUIREMENTS
All producers of the play must give credit to the author of the play in all programs 
distributed in connection with performances of the play and in all instances in 
which the title of the play appears for purposes of advertising, publicizing or 
otherwise exploiting the play and/or a production. The name of the author must 
also appear on a separate line, on which no other name appears, immediately fol-
lowing the title, and must appear in size of type not less than fifty percent (50%) 
the size of the title type. Biographical information on the author, if included in the 
playbook, may be used in all programs. In all programs this notice must appear:

“Produced by special arrangement with
THE DRAMATIC PUBLISHING COMPANY, INC., of Woodstock, Illinois.”
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